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How Car Shoppers Are
Finding Dealerships Today

Car shoppers aren't simply browsing dealership websites or typing short
keywords into Google. They're asking full questions and expecting a
direct answer, often from Al tools and Al-powered search experiences.

In fact, a recent CarEdge survey found that

25% of car buyers in 2025 used Al tools to research 25%
vehicles, compare dealers, and make purchase decisions.

As more shoppers use Al tools during research, these

answer experiences play a larger role in the buying journey.

What Dealers Are Up Against Now

There's another shift happening alongside Al
search: Traditional SEO can't keep up with how
fast the market is moving.

To show up in Al answers and generative results,
dealerships need content and strategy that reflect
real-time market conditions—what buyers are looking &3 » Sources
for right now, what your current inventory supports,
and what your competitors are doing today. Relying
on static keyword lists won't be enough anymore.

Good News: Your SEO Still Matters

Despite the buzz around Al search, the fundamentals
still apply. Your existing SEO investments are not =
wasted. Al search builds on traditional ranking s Wt e o ey, god e e, e

and winter driving conditions (ke snowy roads,

signals and adds new layers rather than replacing e e b1 et e o et i s

everything you've built.
# Best Vehicle Types for Your Priorities

The shift is about making your content easy for Al e sy s
systems to understand, extract, and cite, so your ==l ias et
dealership shows up where shoppers ask questions

and decide who to contact early in the buying journey.

Dealers who start building visibility in Al answers now
are better positioned as adoption continues to grow.

www.catalystig.com
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ABC Toyota is a family-owned dealership in
Englewood, Colorado, providing new and used
vehicle sales, financing, and certified service.

The dealership is located at 1234 S Main Street.
ABC Toyota holds a 4.6-star rating on Google with
over 7,200 reviews. Many customers praise the
dealership for being professional, knowledgeable,
and providing a "no-pressure" sales experience.

ABC Auto

Show all

What SEO, AEO, and GEO
Mean for Automotive Dealers

Dealers have always had two ways to show up when shoppers search:
Paid ads and organic visibility. Al answers and Al-generated summaries
are different. These experiences are often ad-free, and paid placements
do not (yet) appear inside them. That means visibility in Al answers is
earned through strong SEO, AEO, and GEO, not bought through bidding.

DEALER CHEATSHEI
SEC AEC GEC

Search Engine Optimization Answer Engine Optimization Generative Engine Optimization
is the foundation for traditional helps your dealership show helps your content get included
search/visibility and helps your up as an answer when in Al-generated summaries and

website get found first shoppers ask questions recommendations

SEO gets you discovered. AEO and GEO help you get included in the answers shoppers are s

www.catalystig.com



https://hubs.li/Q0449RqZ0

€

WHATITIS

WHERE IT
SHOWS UP

WHAT IT HELPS
DEALERS DO

WHAT'S CRITICAL
TO SUCCESS

Optimizing website
content and
technical structure
to rank organically
in traditional
search engines.

Organic listings on
Google and Bing
(blue links, map

pack, image results,

VDP pages).

Drive high-intent traffic
Increase VDP views

Generate leads without
paying per click

Build long-term digital equity

Technical site health (speed, crawlability)
Local optimization (GBP, NAP consistency)
Optimized inventory pages

Backlinks + authority

Ongoing content aligned to demand

AEO

Answer Engine
Optimization

Structuring
content so search
engines extract
and display it as
a direct answer to
a question.

Featured snippets,
People Also Ask,
and voice answers
in Google and Bing;
voice assistants like
Google Assistant
and Siri).

Capture zero-click searches

Own informational queries
(financing, EV credits,
maintenance)

Build authority early in the
buyer journey

Clear Q+A formatting

Concise, structured answers

Schema markup (FAQ, HowTo, Product)
Strong domain authority

Align with conversational search queries

GEO

Generative Engine
Optimization

Optimizing brand
presence so Al
platforms mention,
summarize, or
recommend your
dealership in Al-

generated responses.

Al chat and
generative search
platforms like
ChatGPT, Google
Gemini, and
Microsoft CoPilot,
and Al-powered
search experiences.

Be recommended in Al-driven
car buying conversations

Influence dealership
comparisons

Appear in “best dealer
near me” Al summaries

Future-proof visibility as
search shifts to Al-first

Strong 3rd-party reputation signals

Consistent entity identity (brand,
location, services)

Structured, machine-readable data

Broad digital footprint (beyond website)
High review volume + sentiment

<4 Al Overview

/

Ask Anything

ABC Auto

www.yourwebsite.com

www.catalystig.com

Ad . your-dealership

ABC Auto - Shop the Best
Selection of New and Used
Schedule your test drive today

Helps your content appear in Al-generated
summaries and recommendations

Helps your dealership show up as an
answer when shoppers ask questions

Foundation for traditional search/visibility
—helps your website get found first
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How to Show Up in the (o
New Al Search Landscape

Here are the foundational steps dealerships need to take to
improve visibility in Al-powered search experiences like Google Al
Overviews, Google Al Mode, ChatGPT, and Perplexity.

1 Get Your Local Foundation Ric

Al tools rely heavily on accurate, trusted local business data.
When local data is inconsistent or outdated, Al systems are
far less likely to trust or reference a dealership.

[] Fully optimize your Google Business Profile, include
hours, address, phone, categories, services, photos, etc.

[| Keep NAP (Name, Address, Phone) consistent
everywhere it appears online

[] Use correct Google Business categories (e.g., 4 Know before you go
Honda Dealer, Used Car Dealer, Auto Repair Shop)

. . " Kid-friendly, down-to-earth outlet selling new and
I: Build Strong local Iandmg pages (e-g-: Honda Dealer used Toyota vehicles along with servicing cars.

near Fayetteville, AR") Summarized with Al 4

2 Maintain Strong Technical Website He
Technical clarity helps both search engines and Al
platforms interpret your content correctly, especially as
market conditions change and new information needs to
be processed quickly.

[| Ensure your site loads quickly on mobile

Fix broken links and crawl errors Q@

Keep your XML sitemap updated
Use secure HTTPS pages

O 000

Implement structured data (Schema) to clearly
define your business and content:

o AutoDealer, AutoRepair, AutoPartsStore, and
AutoBodyShop schema to relevant pages

e FAQ schema on pages with question-and-answer sections

|||||l|
1)

www.catalystig.com
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3 Create Clear, Comprehensive
Question-Focused Content

Al search tools pull answers directly
from websites and evaluate multiple
related questions at once to deliver the
most complete answer. To appear in Al
results, your content should clearly
answer real customer questions and
cover the full buying journey.

Add FAQ sections to key pages
(inventory, service, financing, CPO, etc.)

Use headers (H2s/H3s) that mirror real
search questions

Provide clear, direct answers
immediately under each question

Use tables and bulleted lists to help Al
easily extract and display your data.

Build comprehensive pages that answer
primary AND related sub-questions

Create content around specific,
real-world scenarios that customers
actually search for

O O 0O 0O O O

]

Focus on clarity and avoid adding fluff
just to hit a word count

[] Internally link related pages
(model = trims = comparisons =
financing - service)

‘What to Expect When You Visit a Car Dealership:
First-Time Buyer's Guide

FAQs

4.7

@ CARFAX Verified Reviews

@ 3,490 Customer Favorites

View 664 Verified Reviews

www.catalystig.com

4 Strengthen Your Brand
Authority Across the Wel

Al prioritizes businesses that appear
credible and well-established. A strong,
consistent digital footprint increases
the likelihood your dealership with be
referenced in Al results.

[] Highlight OEM certifications, awards,
and technician credentials

Publish helpful, educational content
(not just promotions)

[]

[1 Consistently earn and respond to all
Google reviews

[]

Actively post and engage with your
audience on social media profiles
(Facebook, Instagram, YouTube)

As Al-driven search becomes
more common, many of the most
influential discovery moments
happen in environments where
paid ads do not appear. Visibility
in these spaces is earned through

accuracy, relevance, and trust.

Dealers who build these
foundations now will find it easier
to keep pace with real-time
market shifts, inventory changes,
and evolving shopper behavior.

1onths ago

Great customer service and attention to detail. My sales
representative was Rian Anderson and he made sure | ]
understood every step of the process and provided... more 4

(G:3) ABC AUTO - West (Owner)

4% 3 months ago

Thank you A P! We hope to be of service to you again!
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Ready to Start Showing
in Al Search Results Nowv

Showing up in Al-driven search is not a one-time effort. It requires prioritization,
consistency, and the ability to adjust as market conditions change.

Set Your Dealership Up for Search Success

Catalyst 1Q offers an SEO/AEO/GEO solution built for Al-driven search visibility. It is the only
automotive SEO solution that adapts in real time to shopper demand, inventory trends, and
competitive dynamics—helping dealerships show up where buyers are getting answers
while keeping organic strategy aligned to current market conditions.

SEO/AEO/GEO That Empowers Dealers

27 Market-driven plannin
é—&; Instead of treating every model, page, and location equally, our solution prioritizes
high-impact segments and locations using real-time market signals. That helps your team
focus effort where it is most likely to influence visibility and early consideration.

\~ Contentaligned to real market opportur
C@c Rather than starting with static keywords alone, we use our MarketAl data to align content
' planning with current buyer demand, live inventory realities, and local competitive conditions.
The result is content that matches what shoppers are looking for right now in your market.

—> Continuous plan updates as market conditions <

l@ Markets move quickly. Demand changes by model and geography, and competitors adjust

=— pricing and messaging. Our solution updates priorities and recommendations as conditions
change, helping your organic presence stay aligned to current opportunity over time.

b SEO-Product-Wizard

SEO Intelligence

@ ©

www.catalystig.com



https://hubs.li/Q0449RqZ0

SUGGESTED ACTIONS
{5} Adjust pricing by $1000

pansive
'VIN Data

{1 Ramp up advertising to
" leverage 97% Turn Rate

Powered by
MarketAl®
Intelligence

Every Catalyst IQ solution is
powered by MarketAl®, the
real-time market and inventory
intelligence layer that connects
data, strategy, and execution across
the dealership’s digital ecosystem.

(/. Addtargeted incentives

o

—

=g Sam=
Test Drive Today >

N =

VI emmm—

® 22 Days on Lot
@ 125 VDP View

The Catalyst IQ Marketing Ecosystem: Every strategy in our ecosystem is guided by
the same real-time market signals. That alignment helps dealerships stay visible,
consistent, and competitive as shopper behavior evolves.

The Catalyst 1Q Ecosystem Supports:

Website Development + SEO / AEO / GEO
Mobile-first websites combined with Al-driven SEO,
Answer Engine Optimization, and Generative Engine
Optimization help dealerships stay visible across
traditional search, Al answers, and generative results.
Strategy and optimization are guided by real-time
market and shopper data.

Digital Advertising

VIN-specific, cross-channel advertising campaigns
across Search, Display, Social, Video, and CTV
adapt in real time to market conditions, inventory
movement, and shopper behavior.

Engage (Lead Capture and Nurture)
Lead capture/engagement tools turn anonymous
website traffic into actionable shoppers, providing
clearer attribution and helping dealers prioritize
buyers who are most likely to convert.

www.catalystig.com
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SHOP OUR LATEST INVENTORY
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Q Used Cars Near Me

Ad . your-dealership.com
ABC Auto - Shop the Best "
Selection of New and Used

Schedule your test drive today

- — -

Anna, you could trade in
your current car and save!

Hey Anna,

You qualify for great terms on our newest SUV
inventory! Check out some of our best offers:

@ —
e
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See Where Your Dealership
Shows Up Today

If you want a clear picture of how your dealership appears across search
and Al-driven answers, a Catalyst IQ demo is an easy place to start.

IN ABOUT 20 - Where you're showing up in Al search results
MINUTES, - How you're doing compared to the competition
YOU'LL SEE: - Which segments, locations, and strategies matter

most in your market right now

Request a demo to get a clear, prioritized view of your dealership’s visibility.

BOOK YOUR DEMO-

About Us

ating intelligence.

Powered by MarketAl®, Catalyst IQ delivers real-time, actionable insights that
help dealers see the market as it shifts, understand their position, and activate
strategies to move inventory and grow their business.

MarketAl is desighed to support decision-making when precision matters.
MarketAl turns real-time market data into actionable strategies and automated ad
execution. By surfacing early indicators of inventory risk, demand strength, and
pricing pressure, MarketAl provides clarity, speed, and control for every marketing
decision so you can outperform the market and drive measurable results.

SEO / AEO / GEO E-BOOK www.catalystig.com
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